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 الملخص
دراسةةةةصحافةةةةةة فصحالتوحف حافتمسةةةةوحن سةةةةتموارعحت احمهاحافمماةةةةم   حافم مصحف حاف ة ح

فمج لا حالإ لامحتدراسةةةة  حافةةةةةة فصحل عمصحن ف ع عح ف ح .الع ا حن ا خباوحةافمع صةةةةوح ماةةةةم ح
ج نبحافتخةةةةةة  حاف والصحافمو  هصحم  ح ر حدراسةة  حافةةةةفحتافةةةة فصحافولملصحت هو   حتف ح
 ط رح تهحافةقملعحألت حافةةةةةةةةة فصحافعوللصحناةةةةةةةي ح ترااتح نةةةةةةةتعهوح  ودا ح احاف  صحالإنج هر صحح

أتح بوحاسةةتختا   ح عتفصعحأتح احللالح   مل حح بوح نةة را ح تعتدوعحسةةمايحنةةةل ت  حا صةة لصعحح
   ح هنةةصح ختةة روح احافةةةةةةةةةةةةةةةةفحححالتاليت  الكيف  للماتص   توجمةةص حتفتة هةة ح فةةاعح  حا تمةة دحح

نلصعححه حأظ و حافنت عجحأثوحاف  صحالإنج هر صحف ح ج لا حافتكنمفمجل ححتافعن ت احالإل  ر صحالإفكتوتح
تالالتةةة دحتافتوهل  حتر  حأاحالاسةةتع روحتافقتروح   حصةةل  صحا ل  رحاةةماح عج ح ةتدحلتح نةة  حح
ف ح ثوايحافخه بحافةةةةةة  حت مسةةةةلع عح لاحأن  ح رهوحف حافملسح ا  ح نةةةة ولا حجم و صححملح م صحح

افت كهوحف حمتاع ح وللص حت خ صحافتراسةةةةةةةةةةةصح ف ح قتت ح مصةةةةةةةةةةةل  ح تع  ححححاف  صحافعوللصحتاةةةةةةةةةةةوترو
متهم وح ي فئ  ح وللصعحترفوح نةةتموحت  حافةةةة ههاعحتألتح ةةةمرا حافجم مرحف حالا ت  رحنم حح

ح.تضماح مظلفح تهحافظ  ووحنةمروحأكروحفع فلص
 

Abstract 
The study of journalism is ever expanding, and one important topic 

of contemporary scholarship is news headlines. The media and journalism 

studies already exist, as well as the associated subfields of newspaper 

studies, digital journalism, etc. Within these fields, Arabic journalism is 

increasingly borrowing words from English across a range of vectors—in 

their original form, adapted use, or translated concepts. A qualitative 

content analysis was developed to analyze selected newspapers and online 

headlines showing the influence of English in relation to technology, 

economy, and entertainment. While borrowing and the ability to frame a 

story in a certain lexicon may enhance and expand journalistic discourse, 

it also raises important questions about the identity of the Arabic language 

and consideration of Arabic alternatives. The study concludes with 

recommendations for developing Arabic equivalents, consideration for 

raising journalist awareness, and consideration for audience perceptions to 

better harness this phenomenon. 
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. Introduction 

In an ever-globalizing world where digital communication has made 

the relationship between languages more rapidly changing, fluid, and 

intersecting, one of the most obvious forms of this relationship is the 

pervasive borrowing of English words into non-English languages, 

especially in media and journalism. Just as English is continuing its 

colonization of us as a language in the global sphere of discourse, any 

influence that seems applicable in Arabic speech has become manifested 

directly within various aspects of Arabic journalistic writing, especially 

within the writing of news headlines.  

Arabic journalism, similar to other media systems in the world, still 

strives to express relevance, appeal, and real-time immediacy with a 

rapidly changing information landscape. Arabic news journalism often 

adopts English terms associated with a specific media type, to signify 

modernity, advancement in technology, and/or to share the current trends 

that are determined in global Anglo-American media. These words take 

various positions within the Arabic linguistic framework as they borrow 

the English language terms, either in their original form, through 

transliteration, or when in Arabic conceptual terms. 

The aim of this study is to investigate the impact of English-

language vocabulary on media terminology in Arabic journalism focused 

on the use of English hidden linguistic borrowings in news headlines. 

Headlines are short, impactful, and meant to attract attention, their very 

form makes them suitable for linguistic innovation and borrowing. 

Observing the innovation and borrowings it will be easy to ask larger 

questions about language identity, globalization of media, and the 

existence of Arabic as it evolves in the present. 

This study will look at the extent and trends of media terminology 

in Arabic news headlines by qualitative analysis of selected headlines.The 

study will assess English influence on media terms, and how these terms 

are situated in the contextual language space of Arabic journalism in 

general. 

Limits of the Study : 

The study has limitations pertaining to contemplating news 

headlines in a particular sample of Arabic newspapers and online media 

platforms. This means we cannot analyze the full body of journalistic 

articles or spoken media. The study is only concerned with qualitative 

content analysis, and does not engage in a statistical or corpus-based 

analysis either. The study is also limited to specific domains of technology, 

economy, and entertainment, and only obliquely addresses others, such as 

politics and religion. Another limitation of the study is not covering the 

psychological or sociological reception of English borrowing by Arabic 

speaking audiences, which only addressed the linguistic aspect. 
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Value of the Study: 

This research adds to the increasing field of sociolinguistics by 

providing a focused analysis of the effects of English lexical borrowing on 

the Arabic journalistic discourse. This study has highlighted the changes in 

the Arabic language use in the media, gave insights into theorist linguistics 

and educators, noted the cultural consequences of media globalization, 

provides informations to ministry to find areas where there need to be 

vocabulary development in Arabic, and poses a basic resource for 

professionals in media industries who want to balance the integrity of their 

language while meeting the contemporary communication demands. 

Research Questions: 

1-To what extent has English language influenced the media terminology 

used in Arabic news headlines? 

2-Which types of English borrowing (direct borrowing, transliteration, 

and simple semantic translation) are most common in Arabic 

journalism? 

3-In what journalistic areas is English terminology most common? 

4-What is the impact of English terminology development on the 

linguistic and cultural identity of Arabic journalism? 

5-What will be the impact of continued eventual lexical borrowing on the 

Arabic language in the media space? 

2. Literature Review 

The relationship between language and media has been researched 

for some time, particularly in instances of globalization and 

borrowing/discursive mixing. There have been many studies that examine 

the concept of English as a lingua franca in the context of the global media 

environment and the language of media. For example, Crystal (2003) 

asserts that in science/technology and media English is the world default 

language realizing any number of new concepts, with languages needing 

to keep pace with the rapid development of new concepts by finding at 

least an equally rapid new linguistic contexts. The relational default in 

media often includes the adoption of English language terms in other 

languages, meaning there is hardly any translation happening. In a related 

reflection, Kachru (1992) considers how English is perceived as highly 

socio-culturally prestigious in multilingual contexts. The adoption of 

English concepts is likely not just linguistic but ideological, especially as 

it offends senses of modernity and grandness of context or knowledge 

authority. Finally, Tagliamonte (2006) engages with media studies 

indirectly through a study of sociolinguistic variation in media to reflect 

broader social objectives, and the context of language in media serves as 

an excellent courier of new lexical items rapidly distributed across 

populations. 
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In addition to this, researchers have explored how Arabic 

journalistic practice is affected by external linguistic influences. Al-Farran 

(2010) discusses the change through which Arabic is assuming in the 

context of media, highlighting that the hybrid linguistic forms and 

borrowed terms are becoming more frequent in journalism. He cautions 

that the potential exists for the Arabic language to change over time and 

lose its lexical context, if these dimensions are not regulated. This concern 

is echoed by Holes (2004), who asserts that Arabic journalism is now 

adopting foreign normative structures and stylistic tendencies, especially 

in more informal media genres. His research shows how this normative and 

referential tension plays out between classical Arabic conventions and 

contemporary journalistic practice. Ryding (2006) acknowledges the 

observation of several foreign lexical items in the study of journalism as 

part of her reference grammar of Modern Standard Arabic - she also 

identifies the media as an important territory where borrowed lexical 

options are accepted as normal by public language standards and 

expectations. 

In addition to this, the textual structure and functions of news 

headings have also been investigated by discourse analysts. For instance, 

Bell (1991) states that headings look like condensed, intentional texts 

designed to get attention while trying to say as much meaning as economy. 

Bell states that limits and restrictions on news reporting in headings allow 

writers to use strongly evocative terms, including some borrowed content 

from other domain vocabularies. Reah (2002), picking up the contention 

that headings can play with expectations, takes the frame and focuses on 

headings' use of illustrations, variance from standard grammars, and 

rhetorical devices to shape perception and form narratives that mask 

deficiencies of language or avoid rupturing bounds of propriety, including 

the manipulation of second-language words. Dor (2003) adds a cognate 

dimension, providing deeper insights into what Kress (1985) terms the 

microstructure of narratives as cognitive and grammatical. He understands 

the interaction of text and comprehension in the heading of narratives; a 

role in relevance optimization for headings that enables the phrasing of the 

document to quickly correspond to the reader's expectations — therefore 

privileging terms of globalized usage, because of language preferences, 

entailments of Statutory Instruments, or borrowed terms. 

Together, these findings constitute a sound theoretical and 

contextual basis for examining the influence of English on Arabic media 

terminology. There seems to be agreement that English has a significant 

presence in the global and local media environment. However, more 

research is needed to better understand how, and how much, it is integrated 

into Arabic journalism and, in particular, Arabic news headlines as the 

concise, impactful opportunity to state something first. This study 
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appendices these past studies by providing a narrower lapse into examining 

the linguistic and cultural implications of English borrowed medicine in 

Arabic news headlines. 

4. Methodology 

This research engages in a qualitative design underpinning content 

analysis. The purpose is to examine the occurrence and use of English-

derived media terminology in Arabic journalism, specifically in news 

headlines. Qualitative analysis was used because it provides a richer 

understanding of context and linguistic meaning associated with borrowed 

terms. The data were collected using a purposive sample of Arabic news 

headlines derived from prominent Arabic newspapers and digital news 

sites. Headlines were selected based on the use of English-related media 

terms in their original English form, transcribed into Arabic script, or 

translated into Arabic while somewhat preserving their English meaning. 

To provide a balanced approach to data collection, a variety of headline 

topics were included, spanning politics, technology, culture, and 

economics. 

We examined each headline to uncover the English terms of English 

origin, to categorize the type of borrowing (i.e., direct borrowing, 

transliteration, or translation) and consider their frequency and role within 

the headline. The examination considered, in both lexical and semantic 

terms, English terms' contributions to the Arab headlines' clear meaning, 

cultural and rhetorical identity, and stylistic register; and likewise, how 

mixing English terms with Arabic both shapes these and can still have 

acceptable, readable meanings. There were no statistics involved, as it is a 

commentary and used linguistic explanation and consideration of how 

language interacts with discourse more than the numbers themselves. 

We now have descriptive and interpretive results to see how English media 

terms are having an impact on Arabic journalistic language, in particular, 

within the expressive medium of the news headline, thought and linguistic 

expression. 

5. Data Analysis 

This study's data comprises a selection of Arabic news headlines that 

employ or borrowed from English media terminology. The headlines were 

selected from major Arabic-language newspapers and online news sites 

within the political, technology, business, and entertainment domains. The 

headlines were selected because they visibly used English terminology, or 

used translated English concepts, which allows us to study the 

phenomenon of borrowing, and adaptation, more effectively. 

The analysis revealed three main categories of English influence: 

Direct Borrowing: In Arabic headlines, some terms are used in their 

original English form, and sometimes this English term is spelled in Latin 

script. For example, an occasional direct borrowing would be the term 
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"COVID-19," "marketing," "online" and, of course, "Internet." This kind 

of use is referred to as direct borrowing where it is very often used when 

an Arabic equivalent of a word is not widely recognized or the English 

word is purportedly trendier or sounded authoritative. 

Transliteration: In this instance, English terms are written in Arabic 

characters yet remain the same pronunciation. Words like "ةةةةكةةةةنةةةةمفةةةةمجةةةةلةةةةةةة ح " 

(technology), " هتت " (media), and "ممدك سةةةةةةسح" (podcast), are all word forms 

found on the platforms outlined above and represent an attempt to keep 

foreign terms phonetically, while adhering to the norms of Arabic writing. 

Semantic Translation: These are terms translated into Arabic while holding 

the structure or concept of the original expression in English. For example, 

 "افمالوحالافتوااةةةةةةةةة ح" and (Social Media Networks) "شةةةةةةةةة ي  حافتماصةةةةةةةةة حالاجتم   "

(virtual reality) are in full Arabic terms with English origins in the 

construct but the concept is still very informed by the use in English. 

The analyzed headline instances demonstrate that the influence of 

English on online Spanish-language headlines is not haphazard, but a 

systematic phenomenon. Some topic areas, notably technology and 

entertainment, had significantly more English-derived terms. It was also 

observed in the analysis that the English identification or use often serves 

to signal a contemporary relevance, a global relevance, or as a reference to 

time online or digital culture. 

Additionally, use of English sometimes influences syntactic 

structure of headlines, producing constructions that are hybrids or non-

standard iterations that duplicate English sentence patterns. This is 

indicative that influence extends beyond vocabulary into style and rhetoric. 

Broadly speaking, the findings indicated a growing tendency for lexical 

borrowing from English in Arabic journalism, especially in headlines, 

where brevity and emphasis are the key considerations.  

6. Findings 

Overall, the analysis of Arabic news headlines indicated a relatively 

consistent and marked presence of media terms from English in many types 

of news. These findings indicate that English is becoming an increasingly 

frequent source of lexical substrates in Arabic journalism, particularly in 

headlines, where the need for brevity, clarity, and modernity is emphasised. 

1. High Rates of English-Inspired Terms: A great many of the studied 

headlines featured terms borrowed or adapted directly from English. 

The word "نتونةةةةةسح " (Internet) was common, as were " هةةةةةتتةةةةة " (media), 

 especially in articles that ,(online) "أتنلااا" and ,(podcast) "ممدك سةةةةةةةةةةةسح"

discussed technology, digital culture, or marketing. This suggests that 
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such terms are widely accepted and recognized by Arabic-speaking 

readers. 

2. Preference for Transliterated and Trendy Terms: Transliterated words 

are used even when there are Arabic terms because they are believed 

to be modern, perhaps "fancy", and widely understood globally. This 

highlights the influence of a global media culture on Arabic language 

journalism as well as a shift in language toward hybridity.  

3. Semantic Changes and Conceptual Borrowing: In several cases, 

English terms were translated into Arabic, but they kept their original 

semantic or structural format. " افمالوحالافتواا" (virtual reality) or "تس ع حح
 did seem to be structured in a way (social media) "افتماصةةةةةةةةةةة حالاجتم   

similar to English. This shows that the influence of English is operating 

further than just vocabulary and into conceptual and stylistic levels. 

4. Domain-Specific Usage: The prevalence of English-based terms was 

more pronounced in specific domains, especially (or primarily) in the 

area of technology, economy, and entertainment. Other areas like 

politics, religion, and local culture, showed some resistance to foreign 

vocabulary and used a more traditional Arabic structure. 

5. Linguistic and Cultural Values: While it appears there is growing usage 

of borrowing and English terms in headlines, this points to using Arabic 

in ways that erode its lexical purity and identity for journalistic writing. 

While this borrowing and use of Arabic is appropriate in the context of 

communicating in a world that is continually becoming more global, it 

does present an issue for the slow decline of Arabic native vocabulary 

and, stylistic features or norms.  

In conclusion, the emphasis and embodiment of English media terms 

has secured a prominent place in Arabic journalistic discourse, especially 

in headlines. Its English influenced possibilities do not only affect the 

lexical choices that authors or writers made, but might affect sentence 

structure, as well as tone and its cultural position. Because of media 

convergence and globalization, as well as, language contact occurring in 

this digital period, Arabic is in permanent evolution. 

7. Discussion 

The results of this study validate the increasing impact of English on 

the coding of Arabic media terminology, especially within news headlines. 

This process of coding is not just limited to isolated word borrowing; 

clearly, it points to more socio-linguistic changes in Arabic as a language 

of journalism. We will discuss the consequences of these changes in greater 

detail, and in relation to the research of others, as well as the broader 

cultural processes. 

First, the borrowing, or insertion, of English-derived terms into 

Arabic media aligns with the global reality of the English-language, 
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including the understanding of English as a "lingua franca" of 

communication in technology, media and other areas of international 

communication. As David Crystal (2003) discussed, English's global reach 

affords it the distinct honor of being the major source of vocabulary 

creation and innovation in almost every area of professional practice, 

including journalism. The use of Arabic headlines that contain words such 

as "ممدك سسح" ("podcast") or "أتنلااا" ("online") demonstrates how journalists 

are adopting particular vocabulary and terminologies to illustrate 

modernity, relevance, and the greatest levels of globalized comparisons. 

Secondly, the preference for transliteration and hybrid forms clearly 

shows a shift in levels of audience expectation. As younger audiences grow 

up in bilingual or English permeated environments (whether that be 

through social media, entertainment, and/or education), there is greater 

acceptance (and even expectation) of English-permeated language. This is 

resonant with Kachru's (1992) assertion that field of linguistic borrowings 

may indeed be ratified and (often) seen as a direct correlation with power 

and prestige which relates to English being supposedly associated with 

development and technology.  

Thirdly, this trend also plays into what some linguists have begun to 

refer to "domain narrowing" in Arabic. As described by Holes (2004)- 

Arabic is undergoing a slow shrinkage in certain domains- in this scenario, 

science, business, and media in which English holds the most place. The 

use of English labels in Arabic headlines may signal (over the long term) 

the culling of native vocabulary and, even a dilution of the Arabic 

languages' range of expression in these areas- unless deliberate action is 

taken to modernize Arabic. 

But there is also a recognition of the features of functionality and 

pragmatism. Journalists often prioritise clarity, speed, and impact - thus, 

either one borrowed English term may hold more efficient representation 

than a longer Arabic explanation. This is born out of the modern needs of 

journalism, especially online, where being clear, direct, and engaging are 

more important than ever. 

In addition to this, the impact of English is not just a problem 

concerning Arabic. Languages all over the planet are dealing with the same 

issues, and borrowing is simply a permissable feature of natural language. 

Therefore, the issue is not whether borrowed words are in the language or 

not, but rather their long-lasting consequences on language identity, 

language diversity, and the preservation of the communicative identity that 

is considered real language. 

In conclusion, this research has added to our collective 

understanding of the ways English is impacting the Arabic journalistic 

discourse. Yet, it opens more questions than it answers: What do audiences 
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from different age groups think about borrowed terms? What do education 

and media policy have to do with how journalistic language is structured? 

How will the Arabic language adjust and still value its integrity, when it 

exists in a globalized, media driven world? 

8. Conclusion and Recommendations 

Conclusions: 

The study has investigated the effect of English on media vocabulary in 

Arabic journalism, through the analysis of news headlines. This analysis 

determined that English is having and will have an increasingly significant 

effect on the Arabic language used in journalism, especially in respect of 

vocabulary and style. Evidence of English terms, or terms built from 

English, were evidenced in the different forms of borrowing - borrowing, 

transliteration, and semantic translation - demonstrating a multifaceted and 

layered lexical influence. 

Significantly, the evidence of English borrowing was not arbitrary, 

but representative of wider trends in the global language landscape such as 

media convergence, digital convergence, and the dominance of English in 

technology, business, and business communication. Although English 

borrowing may add clarity; construct a bridge between Arabic journalism 

and a global audience; and stimulate critical acceptability; it raises 

concerns about the integrity of the Arabic language as a referent for Arabic 

journalism and popularly used native terminology being subordinately 

situated. 

The study increases our understanding of how global and 

monolingual language dynamics shape regional languages within the 

media spaces. The study demonstrated that Arabic journalism is adapting 

to an evolving language environment that prioritizes efficiency and 

modernity while maximizing cross-cultural communications. 
 

Recommendations: 

1. Create and Spread Arabic Alternatives: Language academies and media 

organizations should collaborate to create and promote modern Arabic 

alternatives for commonly borrowed English vocabulary, particularly in 

the areas of technology and digital media. 

2. Develop Awareness Among Journalists: Media professionals should be 

educated in linguistic responsibility as it becomes increasing difficult to 

balance global communication with preserving Arabic language. 

3. Develop Engagement with Arabic Terms: Campaigns and media literacy 

may drive audience members (i.e., young audiences) to value accurate 

Arabic terminology rather than defaulting to English terms. 

4. Explore Further Research: For future studies, audiences can be surveyed 

on their perspective of English borrowings in Arabic headline usages, or 
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the exploration of the role of social media in promoting language 

borrowing of journalism. 

Overall, the effect of English on Arabic media language is apparent 

and is on the rise. The challenge is managing this influence and still be 

connected to global media while also maintaining Arabic language as a rich 

and identifiable entity. 
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