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Abstract:

The researcher aims to choose the impact of proactive marketing
(product innovation, customer orientation, use of technology, marketing
change, competitiveness and marketing efficiency) as an independent
(explanatory) variable and customer value with its dimensions
(functional value, product value and social value) as a responsive
variable. The importance of the study lies in its cognitive and applied
importance that can be employed in serving future trends in managing
organizations, whether they are service or production. The problem of
the study was found in a number of questions, the most important of
which was: Does proactive marketing affect maximizing customer
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value? In order to achieve the objectives of the study and answer its
questions, the descriptive analytical approach was adopted, and the
questionnaire was used as a tool for collecting data. Abu Ghraib Dairy
Production Laboratories were chosen as a community for the study, and
a purposive sample of (84) individuals was tested. The study also
sought to choose two main hypotheses and a number of sub-hypotheses.
For the purpose of processing and statistical analysis, a number of
statistical methods were used, including (arithmetic mean, standard
deviation, confirmatory factor analysis) using the programs (SPSS
V.26), (AMOSV.25). The researcher reached a set of conclusions, the
most important of which is that the interest of the laboratory
management, the study sample, in applying the dimensions of proactive
marketing would enhance the dimensions of customer value, after
verifying the results of the hypotheses, which indicated that there is a
correlation between the two variables under study, in addition to the
existence of an effect between the dimensions of the proactive
marketing variable and customer value. The study also resulted in a
number of recommendations, the most important of which is the
necessity of enhancing customer value through the dimensions of
proactive marketing and trying through it to possess a competitive
advantage that outperforms competitors from the private sector in
addition to imported products by verifying the use of the best materials
in manufacturing products and placing the materials under strict tests to
ensure that the product meets quality standards before launching it in
the markets.

Keywords: proactive marketing, customer value
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