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Abstract

The current research aims to clarify the effect of marketing recovery on customer satisfaction in (the General
Company for Iragi Airlines) in Baghdad, affiliated with the Iraqi Ministry of Transport. The problem of the study
focused on explaining the pace of escalating competition between business organizations, perhaps the most prominent
of which are international airline companies, including the company under study. Company for Iragi Airways -
Baghdad), which strives to provide the best services to its customers with the highest levels of quality, but it faces
many negative issues that prevent achieving customer satisfaction, including adherence to take-off times and ensuring
accuracy, accuracy of reservations, efficiency and quality of the aircraft available to it, and procedures. Delivery and
receipt of customer bags The current research relied on three dimensions of marketing recovery, which are: (apology,
compensation, and speed of response). The researcher relied on the descriptive analytical approach, and data was
collected using a questionnaire. The study also included testing the main and subsidiary hypotheses to determine the
relationship of correlation and influence between the variables of the study using some of the statistical methods of the
two programs. Then, the data obtained from the innovation of the innovative study was reached (105) from the senior
and middle departments in the pubiic research company, which was represented by (the director, the assistant general
manager, the department director, and the division officials). The study concluded that there is a strong interaction
between the various researches. (marketing recovery) and customer satisfaction), which indicates the interest of the
company's senior and middle management in favor of these people Among the most important recommendations that
came out of the study are: the necessity of the surveyed company relying on marketing recovery in all its dimensions
(apology, compensation, speed of response), whether when providing the service or after it, and that continuing to
improve and enhance these dimensions will contribute significantly to achieving customer satisfaction, and the
necessity Conducting periodic surveys that help the company determine the extent of customer satisfaction with its

performance.

Keywords: Marketing recovery, customer satisfaction
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