I R H D I University of Kirkuk Journal For Administrative
and Economic Science (2025) 15 (2): 153-167

Academic Scientific Journals

UAS ISSN:2222-2995  E-ISSN:3079-3521
Unvensityof Kikak Jourma University of Kirkuk Journal For

for it Administrative and Economic Science
and Economic Science

Al-hamdany Alaa- abdulsalam, Al- Dewachi Mustafa Obay Saeed & Aljader Ali Thanoon. The impact of green
marketing mix in Environmental awareness analytical study in number of industrial companies in Mosul city. University of
Kirkuk Journal For Administrative and Economic Science (2025) 15 (2):153-167.

The impact of green marketing mix in Environmental
awareness analytical study in number of industrial
companies in Mosul city

Alaa- abdulsalam Al-hamdany !, Mustafa Obay Saeced Al- Dewachi 2, Ali thanoon Aljader *

(1.23) University of Mosul - College of Administration and Economics-Business Management Dep., Mosul, Iraq

Alaa-abdulsalam@uomosul.edu.ig !
mustsfa.aldewachi@uomosul.edu.iq 2
aliljader@uomosul.edu.iq 3

Abstract: The current research aims to highlight the impact of the marketing mix
elements as an approach to achieve environmental awareness. The research adopted the
subject of the elements of the marketing mix as an independent variable, and the subject
of environmental awareness as a dependent variable. In this sense, the research problem
was identified by the following question:

Do production companies in the city of Mosul take into account the green marketing
mix in designing their products? The green marketing mix includes (green product,
green price, green place, and green promotion).

In order to answer this question, hypotheses were prepared for the research, and a
questionnaire was designed for that purpose. An intentional sample was selected from
the population of the research, which included senior managers in production
companies. The initial sample was 175 managers but 15 questionnaire forms were not
valid for analysis and were excluded, leaving the final sample of 160 respondents.

A set of statistical methods for data analysis using computer software (SPSS) from
which the research reached a number of results, the most important of which is the
existence of an impact relationship and a total correlation between the green marketing
mix and environmental awareness in terms of the value of the simple Pearson's
correlation coefficient for each of (green product, green price, green place, and green
promotion) with the variable of environmental awareness.

The research also reached a number of recommendations, the most important of which
is to increase the interest of productive companies in the city of Mosul in the green
marketing mix in terms of (green product, green pricing, green place, green promotion)
in all operations that take place within companies to achieve environmental awareness,
as well as building green promotion strategies that in turn, play a major role in
persuading the customer to adopt green products. This requires appropriate
communication methods used by the marketer by increasing the awareness, knowledge
and interest of the customer and motivating him to become a green consumer and accept
green products.
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A de al) Az 8l ¥
=5 o Ol e %148 susiy pad W) Sl ke Of (ixg Las 14.8% &l R Square Aad 16 (10) Jsaad) e
A dal gl 3 smy bl e Al (Bl Al
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(V) A de jdll Gam dll Jadl) laai¥) o () 0) Jsta

Model Summary
Model R R Square  Adjusted R Square Std. Error of the Estimate
1 3852 .148 .143 5.47650

a. Predictors: (Constant), »=a3Y! Glsall
.SPSS V126 Sbas¥l zai ull e alaie YU sl slae) e 1 jiaall
O s laa (0,00 Y < v, 00) (Sig) Alesd daine AV (5 gine vie YV, €0V 4l dilian) dai of sl (V1) Jsaall (e
Lr\.\.\S\‘__7_c~.)]\ }A}@\ﬂ\ owdall Aty 5aiil) (8 Ailaa) Aalill e ) g 4l iV lSall Jaiial) paaiall
(V) 23N Ao jall A Hall  addl jlasiW an (V1) Jgaa

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 823.503 1 823.503 27.457 .000P
1 Residual 4738.741 158 29.992
Total 5562.244 159

a. Dependent Variable: i) & 5
b. Predictors: (Constant), »<ai¥) Glsall

.SPSS Vr26 6_:\.;4:.3“ G—Atl‘)eﬂ e alaie WL sl alae) (e s okaal)
Ol e @ liall dla) 8 saal 5 A jo 5 JS O e das se 4l 025 B1 = 0. 925 4w () 233 (V) Jsaall Ll
cell e sl e AaY) Bds j IV iy pati 4@ el
BEG U ISCN L - R :;&J\ L;cjl\ ;‘;\ﬂ\sw\ 62;3\ J\JAJY\QUJW@.\ASJ

(7) ZE A Al dam 41 el sV (YY) Jgta

Coefficients?®
Model Unstandardized Coefficients Standardized Coefficients T Sig.
B Std. Error Beta
(Constant) 33.873 1.623 20.872 .000
paaY) glsa) 925 176 .385 5.240 .000

a. Dependent Variable: &) & 9l
.SPSS V126 Suaa¥l mdi il e alaic V4 cpialill dlae) (e 1 jdaall
el o sy 5 IS (i e AL RN T 1 AL R il O L
Al A A 0 ¢
o Ol e 90233 sy W) sl e O e Les %TTLT S R Square Aed Lad (VA) dpall e
A dal gl 3 say plall e Al Bbs | Aall e )
(V) A=l dge il A 8l Tadd) Hlaas¥ Cw 1 (Y A) s

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 4832 233 229 5.19492

a. Predictors: (Constant), »23¥) g g Al
SPSS V26 as¥l mali il e sie YU (faldl el o ; yuaal
Laa (4,000 <+, 00) (Sig) 4l Aaine V3 (5 sina ie AV T ASF i dilias) dad of sl (19) Jsaall (e
ol oo sl s il aniall s ) 8 Aslan Yl Bl (e |53 4l sk s ) el iall of (i
(V) Al W e il A 3l lasl lasi¥) G 1(19) Jss>

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 1298.260 1 1298.260 48.106 .000°
1 _ Residual 4263.983 158 26.987
Total 5562.244 159

a. Dependent Variable: il &3
b. Predictors: (Constant), y»a3¥) g g il
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@AJX\GG}S\‘;DM\AY‘@“JJ' Y. )\AS.A.}).\MMB\).\)A;Y\

(V) A=l ll dge il A 6l g;la-“ Dl G :(* ) ds

Coefficients?®
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
(Constant) 31.024 1.645 18.865 .000
) g A 1.110 .160 483 6.936 .000

a. Dependent Variable: ) =Y
.SPSS V26 %;LAAY\ G.AU);X\ e alaie WU ialll alae ) (e 3 jdaal)
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il (Y )

i) (o S0 Togeall ¢ gme s il Jalae o A0V i) g gl 5 oW sl g 3l (o IS 1 38D 35
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o sl Aipra b i) S0 i pue ) o gl Bind 3 Sy aled) sal) canly pmd) ) gasil) g 3all Y
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