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TECHNICAL METHODS AND
THEIR DIVERSITY IN THE
FORMULATION OF TELEVISION
ADVERTISING DIRECTED TO
CHILDREN

ABSTRACT

Advertising is an element of marketing, and
also includes design, research, and data
mining which is how a company encourages
people to buy their products, services or
ideas. Children experience advertising in
many forms either on TV or YouTube,
apps, radio, billboards, magazines and
newspapers, films, the Internet, advertising
games, text messages, social media, and
more. And the advertisement works on the
presence of children. For example, the more
children watch TV, the more toys the child
wants to have and orders. That's why it's
important for kids to know that ads are
trying to invite them to buy something.
Advertisements also try to influence the
way they think or change their mind about
something. Advertisers always aim to make
their products look good, maybe even better
than they really are. Advertising affects
children in different ways. And how
children deal with ads can depend on
several things, including age, knowledge,
and experience. Children can be helped to
learn to deal with the impact of advertising
by giving them opportunities to ask and
talk about what they see in the media.
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