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Abstract
     This research has came out to affirm the necessity of offering high 

quality and integrable services by the hotels in Iraq . The assumption is 

those services are determined on harboring only, and the variation and 

multiple services have a high impact on hotel returns increasing and work 

opportunities creating . In addition to that , it has defined the application 

operation of tourism services development and its variety in the working 

hotels in the country .   
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