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in light of the conditions of the dynamic
environment and has Direct and positive role
in sustainable marketing.

Key words: strategic renewal, sustainable

marketing ,Kalala Company.
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The role of strategic renewal in promoting
sustainable marketing A survey study of a
sample of workers in the Kalala Investment
and Real Estate Development Company
ABSTRACT:

The current research aims to identify the
strategic renewal and its impact on sustainable
marketing, as the research dealt with strategic
renewal as an independent variable through
its exclusion (exploration, entrepreneurship,
exploitation ~ of  opportunities),  and
sustainable marketing as a dependent variable
through its exclusion (creativity, cooperation,
communication, commitment) . The problem
of the study was identified with a number of
questions, the most important of which was
“Is there a strategic renewal in the Kalala
Investment and Real Estate Development
Company that contributes to the promotion
of sustainable marketing in the company?”
The research included hypotheses to test
the effect relationship and the correlation
between the variables. The statistical program
(Smart pls v.4) was adopted to analyze the
results. Conclusions: The research reached
a set of conclusions, the most important of
which is that strategic renewal is necessary

in order to achieve and enhance the market

sustainability of the company, especially
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