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Abstract: The role of H2H marketing with its dimensions (design thinking, service
dominance logic, digitization) in enhancing the Hooked strategy with its dimensions
(Trigger, Action, variable reward, investment) in Internet service companies in some
Iraqi cities is what this research aims to do and understand the nature of the relationship
between them. After reviewing the research literature, the concepts were written and the
model was built and the hypotheses were formulated based on the dimensions of H2H
marketing and the Hooked strategy and on the nature of the research and the goals it
seeks to achieve. The descriptive analytical approach was used, as a questionnaire form
was designed to collect data in all companies operating in the field of providing Internet
services in some lIragi cities from the research community represented by managers,
numbering approximately 80 managers, according to the companies' data during the
research. The scales were developed based on the comprehensive inventory method,
and 80 questionnaires were distributed to the research community and (55)
guestionnaires were retrieved, 2 questionnaires were excluded and 53 valid
guestionnaires remained for analysis. They were distributed to Internet service
companies in some lragi cities via (Google Form) and via printed paper questionnaires.
Several methods were used, including arbitrators and Cronbach's alpha to ensure
validity and reliability, factor analysis, simple correlation and structural equation
modelling using the (26 AMQOS- and 26 (SPSS-) programs. The results showed a strong
positive correlation and impact of H2H marketing on the Hooked strategy. We conclude
that the human factors associated with customers not only enhance the strategy, but also
directly affect it. The main conclusions show that focusing on H2H marketing is
essential to improve the level of service and increase the level of customer Hooked. The
research also emphasizes the importance of digital training for employees to enable
them to use digital tools effectively, which enhances interaction with customers.

Keywords: Action, Design Thinking, Digitization, H2H Marketing, Habit Formation,
Hooked Model, Service Dominance Logic.
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giie hasinY edaal) o il g8 Caxglly (Eyal, 2020)pniud) ge e e e L Gl aadiall sl i
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5 0.838 TRI
5 0.858 ACT .
HS bl A i
5 0.845 VRE Gl A
5 0.825 INV
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Y19 0.872 Y9 0.681
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(Dancey, Christine P., Reidy, John., (2007) “Statistics Without Maths for Psychology” Pearson/Prentice Hall, UK,
London)
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