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Comprehensive marketing and its impact on the perceived value of the customer through

the centering of the green brand

Survey of a sample of employees and customers of Zain and Asia Cell Mobile
Communications in Irag
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Abstract:The current study seeks to identify the impact of holistic
marketing as an independent variable by its dimensions: internal
marketing, performance marketing, relationship marketing and
integrated marketing in the perceived value of the customer as a
dependent variable across its dimensions: functional value, emotional
value, social value, perceived quality, and financial value by mediating
the green brand with its dimensions: awareness of the green brand,
green brand image, confidence in the green brand and satisfaction with
the green brand in Zain and Asiacell telecommunication companies in
Irag.

The study sample included 150 individuals working in the two
companies, compared to 150 clients of the two companies. To achieve
the goal of the study, a questionnaire was adopted in collecting data
related to the study variables besides the descriptive and analytical

approach was adopted,
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in addition to conducting interviews with a number of workers in the two
companies and then analyzing data by adopting some statistical
methods such as the mean, standard deviation, linear correlation
coefficient and simple and multiple regression.
To test the measure, Alpha Cronbach' and factor analysis were
employed. The results were reached using the statistical programs
SPSS.V.24 and Amos.V.24 to analyze the data to draw conclusions, the
most prominent of which was the existence of a correlation and
influence between holistic marketing and the perceived value of the
customer through the mediating role of the green brand.
Based on the conclusions reached, a set of recommendations were
presented, the most important of which is the need for the companies to
rely on renewable energy sources such as solar energy instead of the
current sources used in operating its towers, which positively affects the
environment and reduces costs. This contributes to overcoming some
current or future obstacles.
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