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Abstract: 
The electronic advertising message has today become an 

essential feature of our current era because of its great 

importance in the commercial movement that covered all parts 

of the world and which needs constant promotion and payment 

due to the resulting increase in production and a plurality of 

different services, which requires effect and persuasion to 

accept That production or those services The objectives of our 

study are to reveal the knowledge of persuasion methods in 

electronic advertisements, as well as to reveal the elements of 

electronic advertisements, and to study the factors of creating 

the effect of electronic advertising on women. And that the 

problem of our research lies in knowing the methods of 
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persuasion in electronic advertisements and their role in 

enhancing the purchasing power of womenIn order to achieve 

the goal, the researcher employed the descriptive approach, the 

survey of the audience. The researcher relied on the 

questionnaire as a tool for collecting the necessary data and in 

order to complete the research and achieve the goals sought by 

the researcher. The results of the research revealed that 

(emotional appeal) is considered one of the most important 

methods of persuasion in electronic advertisements in 

enhancing the purchasing power of women, as it ranked first. 

The results of the research also revealed that the elements of the 

message of electronic advertisements allow in enhancing the 

purchasing power of women, as (the public) ranked first .           
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(109، صفحة 2003)العمر،  
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