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The study examined the use of information technology in the marketing
strategies of digital content services in information institutions. Its aim was
to explore and analyze the utilization of information technology in the
marketing strategies of digital content services in information institutions.
These institutions operate in an era characterized by rapid digital
transformation, necessitating the adoption of technological advancements
and strategic utilization of available technologies to enhance customer
attraction and achieve effective marketing success. The analysis focused on
several key aspects. Firstly, it explored the use of digital marketing and
social media platforms in raising awareness about digital content services
and engaging with customers. Secondly, it reviewed the role of data
analysis in understanding customer needs and guiding marketing
strategies. Thirdly, the study examined how to enhance user experience
through customization of information services and providing personalized
recommendations. Finally, it emphasized the importance of strategic
marketing and the use of information technology in market analysis and

identifying marketing opportunities for digital services.

The study was conducted on a sample of information institutions and
relied on several variables, including beneficiaries, digital content quality,
knowledge sharing, and digital content dissemination. The research
utilized a case study approach and statistically analyzed the data by
testing several hypotheses related to the correlation and relative

importance of the variables.

The study found that the use of information technology in the marketing
strategies of information services can significantly improve the marketing
performance of information institutions. By analyzing data and effectively
directing marketing efforts, institutions can gain a better understanding
of customer needs and deliver appropriate services. Additionally, digital
marketing and communication through social media can help foster long-

term relationships with customers and increase information awareness.

Based on the findings, the study recommends that information
institutions focus on adopting and developing information technology in
their marketing strategies. Leveraging data analytics, market
segmentation, and effectively responding to customer needs should also
be prioritized. By embracing technology-driven strategies, information
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institutions can gain a competitive edge and enhance their overall
marketing effectiveness.

Keywords: digital content services, information technologies,
information services, quality of digital content, marketing strategies,
interaction with the users
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