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 ملخص البحث

.

.

 

Introduction: 

  The importance of advertising in today's world has increased due to the 

increase in the amount and diversity of products and number of producers on 

one hand, and the tremendous development in communication means that are 

used to broadcast commercials to target audience on the other. The main 

objective of a commercial has become to provide enough information about 

goods and services, and to draw the attention and influence individuals and 

groups of different cultures, needs, motivations and goals by using different 

methods in widespread media. In the last ten years, there has been a 

tremendous development in the various output aspects of commercials 

broadcasted in Arabic and foreign satellite channels whether specialized, 
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private or governmental sector or other kind of channels. As well as the 

increase in multiplicity of media production companies.  The Media Industry 

has become an unlimited strong communication environment with the 

individuals who find themselves in front of unlimited viewing options and a 

greater circle of exposure and impact. Advertising acquired a vital distinctive 

role in television broadcasting, due to TV diverse techniques and features  that 

provide  elements for innovation, dazzlement, impact, and spreading of the 

commercial.  This is all done by making full use of the advantages of image, 

motion, plot, color, and sound as well as the vitality of television as a widely 

spread and a popular medium elements. The broad development in modern 

transmission technology in television satellite stations, enabled instantaneous  

delivery of transmitted media messages to the citizens inside their homes in 

all parts of the world through TV little monitors. As the Iraqi citizen imports 

all his needs, these channels are becoming an important source for the 

formation of a malicious consumerism and is likely to increase consumerism 

through the so-called principle of cognitive dumping Production companies in 

the developed countries in general adopt various strategies such as having 

their own advertising TV channels in order to speed the process to ensure a 

successful way to gain suitable strong purchasing power.   If the target is one 

of the Arab countries, amongst which Iraq who receives incoming television 

cpmmercials; the case may include strengthening the dominance of Western 

consumer behavior patterns to increase  the consumption of luxury materials 

(blocking in the process the national development plans due to reluctance of 

the consumer of the national products) even if by arousing the instincts of the 

spectator's desires. These new TV ads also lead to create  new vision to the 

individual's relationship with his society and surroundings and can contribute 

to changing the prevailing values and emposing of new imported behavioral 

patterns that nourish his feeling of moving away from his surroundings and 

original Islamic and Arabic  moral values.  The researcher divided this 

research into three chapters, an introduction and a conclusion.  The First 

Chapter dealt with the methodological framework of research in terms of the 

importance, objectives, problem, questions, limits, research and sample 

society, and research methodology. The Second Chapter dealt with the 

exposure to media and its impact on university youth. The Third Chapter dealt 

with analysis and results of this field study of university youth exposure to 

television advertising in satellite channels. The researcher used the 

questionnaire method as the most appropriate approach to achieve the 

objectives of this research. 
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 المقدمة
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 المبحث الأول
 الإطار المنهجي للبحث

 حثأولًا : أهميَّة الب 

 

. 

 

. 

 

 . 

 

. 

 

 ثانياً : أهداف البحث
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 ثالثاً : مشكلة البحث :

 رابعاً: تساؤلات البحث 
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 خامساً: حدود البحث
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 سادساً: مجتمع البحث والعينة
 

()

(3)

 سابعاً:  منهج البحث
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 تاسعاً: مصطلحات البحث
 

(1) 

 

(2)

 

(3)

 المبحث الثاني
 التعرض لوسائل الاعلام وتأثيره في الشباب الجامعي

(4)
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 المبحث الثالث
نتائج تحليل الدراسة الميدانية لتأثير تعرض طلبة جامعة بغداد للإعلان التلفزيوني في 

 القنوات الفضائية
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 ادر والمراجـــــــعالمصـ
 أولًا: الكتب العربية
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32. 

 ثانياً: الرسائل والاطاريح الجامعية
 

 

32. 

 ثالثاً: البحوث العلمية المنشورة
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