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Abstract: The research aims to identify the extent of the influence of social networking
sites on electronic marketing deception in its dimensions (deception in the product,
deception in price, deception in promotion, deception in distribution) with statistical
significance in the response of members of a research sample represented by a group of
users of social networking sites for shopping. In the city of Mosul, the research problem
was the difficulty of the selection process facing the consumer, which makes the
electronic marketing deception process easy compared to the traditional purchasing
process. (78) questionnaires were distributed and the data was analyzed using (SPSS V-
23) program and the research hypotheses were tested. The research concluded Until
there is a positive moral correlation between the research variables in the city of Mosul,
the effect has shown that social networking sites have a significant impact on the
success of electronic marketing deception in its sub-dimensions. The research reached a
set of conclusions, the most important of which is that the element of deception in
promotion is the first negative on which it is built. The rest of the elements of electronic
marketing deception. The research came up with a set of proposals, the most important
of which is moral and legal deterrence, which is the salvation from this scourge, in
addition to the necessity of government intervention by obliging social networking sites
to open a commercial register and include a clear geographical address and basic
approvals to carry out their work so that there is a proactive approach regarding
electronic marketing deception.
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