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Abstract: The aim of the study is to identify the effect of interactive marketing in
enhancing the elements of brand value. The analytical descriptive approach was used
for this purpose by the researcher, In order to achieve the objectives of the research,
reliance was made questionnaire form as the main tool for data collection, where the
sample members were selected from the customers of the surveyed stores in the city of
Kirkuk To get acquainted with their opinions, (105) forms were distributed, and only
(100) forms were valid for statistical analysis. The study reached several results, the
most important of which is that the results of the multiple regression analysis revealed
that there is a discrepancy in the effect of the interactive marketing dimensions
combined in achieving each element of the value of the brand. The shops surveyed in
the first place, and based on the results of the study, the study presented a set of
proposals that help the surveyed shops to benefit from employing the positive
relationship between the variables of the study and its sub-dimensions.
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