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Abstract: The current study aimed to determine the role of sensory marketing through
its dimensions (sight, smell, taste) in enhancing the customer experience through its
dimensions (physical environment, interaction of employees). the descriptive analytical
approach was used in the study and data was collected through an organized electronic
guestionnaire. the sample size of the study was (380) customers selected randomly from
a group of fast-food restaurant customers in Salah al-Din governorate. descriptive
statistics were also used to clarify the correlation and effect relationship between the
dimensions of variables. The study also reached the conclusion that sensory marketing
has a significant impact on enhancing the customer experience in the field of fast-food
restaurants, and the data also showed the importance of the external environment in
attracting customers to a new experience. The study recommends the importance of
developing and improving the customer experience by attracting and training employees
with a customer-oriented personality. The study also recommends the importance of
implementing best practices and procedures in the selection and recruitment processes
of employees to ensure the maintenance of a front-line service team who can improve
the customer experience and enhance their positive impressions towards restaurants.
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**_Correlation is significant at the 0.01 level (2-tailed).
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