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Abstract. This study aimed to explore the impact of some dimensions of e-marketing,
which are e-mail marketing and Social media marketing on organizational performance
by conducting an exploratory study of the opinions of a sample of individuals working
in Asiacell Communications Company in Irag.

The study relied on the analytical descriptive approach, where the study dealt with the
basic concepts related to e-marketing in addition to the organizational performance in
the descriptive aspect. In the analytical aspect, the study relied on analyzing the data
collected through the questionnaire in order to reach specific results. The researcher
distributed 342 hand-held questionnaires to workers at the headquarters and branches of
Asiacell Telecom Company in Irag.

The study found a statistically significant relationship and positive impact of e-
marketing in its dimensions, e-mail marketing, social media, and the organizational
performance of Asia Cell Company in Irag.

Keywords: Electronic marketing, Email, Social media marketing, Organizational
performance.
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