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Abstract: The aim of the research is to determine the correlation and influence of the
independent variable (aesthetic design) and the dependent variable (sensory marketing)
and its dimensions represented by (visual marketing, olfactory marketing, tactile
marketing, audio marketing, taste marketing) in first-class hotels, represented by
(Baghdad International Hotel, Palestine Hotel). International) as a field of research, and
showing the level of response of the sample studied to the variables and the degree of
arrangement of their dimensions according to their importance, in addition to showing
the significant differences in the response of the respondents and according to
personality variables (gender, age, educational attainment, profession, number of hotel
visits, hotel classification, hotel name).

The research method (descriptive and analytical) was adopted, which describes the
phenomenon studied and then analyzed and revealed the relationship between the
various dimensions. The questionnaire was used as a main tool for researching all the
data. The researcher distributed (100) questionnaires to the customers of the researched
field, for each hotel (50) questionnaires, and then analyzed Data were collected using
statistical software (SPSS V.27) and (AMOS V.27) to extract statistical methods.

The research reached a set of results, the most important of which are: The results of
hypothesis testing showed the existence of a statistically significant correlation and
influence between the two research variables (aesthetic design and sensory marketing)
and each of its dimensions, which is a strong positive correlation and influence. The
research also presented several recommendations in light of the conclusions, the most
notable of which are: The customers of the researched hotels strike a balance between
aesthetic design because of its positive impact in enhancing the contents of sensory
marketing.
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