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Abstract

The research aims to identify the reality of
promotion using social media by surveying
the opinions of the sample of banks in the
study community in the province of Al-
Najaf. In addition to the importance of the
study, it is embodied because it is one of
the studies that concern and address a real
problem that the commercial banking
sector suffers from in general and some
branches of commercial banks in
particular. The study addresses a problem
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represented by the weak interest of banks
in using promotion through social media.

In order to achieve the objectives of the
study, the research hypothesis was relied
upon, the research hypothesis emerged
from it, as for the research sample
represented (402) respondents from bank
customers, the study sample was analyzed
using statistical analysis programs (SMART

PLS) and (Microsoft Excel) (Spss 24). .

Key terms : Promotion via social
media, government commercial

banks in Najaf.
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