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Abstract
The current research examines business intelligence as the independent variable in enhancing promotion for
hotel organizations as the dependent variable, focusing on five-star hotels in the Iraqi capital, Baghdad. The
sample consisted of 38 individuals, including department managers, division heads, and employees. To achieve
the research objectives, a descriptive-analytical method was employed to collect and analyze data and test
hypotheses. A questionnaire was used as a tool for gathering data related to the research variables, consisting
of 27 items, which were analyzed using various statistical methods, including standard deviation and mean.
After analyzing the data using the SPSS statistical analysis program, the main findings revealed a significant
correlation and effect between business intelligence and hotel promotion. The study concluded with several
recommendations, including the need to focus on utilizing business intelligence techniques to analyze the
competitive hotel environment, which contributes to their sustainability.Keywords: Business Intelligence,
Importance of Business Intelligence for Hotel Organizations, Business Intelligence Techniques, Hotel
Promotion, Hotel Advertising.
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