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Abstract

The current research aims to diagnose the neture of the reletionship and the
impact between the research variables represented by the of social marketing
stretegy and customer retention, as well as indiceting the level of awareness of
these variables and their sub-dimensions et the headquarters of the Earthlink
Communicetions Company as the field of the current research, by working on
describing, diagnosing and measuring the research variables, leading to presenting
A number of conclusions and recommendetions thet contribute to strengthening
these variables in the researched company, based on the importance of variables in
various organizetions in general and their importance in the researched
organizetion in particular, The researcher adopted the descriptive analytical
approach in order to achieve the objectives of the research, and the research
community was represented by the managers of the headquarters of the Earthlink
Communicetions Company, who numbered (110) managers, and they were chosen
as an intentional sample (deliberate) that fits the variables and circumstances of the
research, and (96) managers, responded from them, who represent the current
research sample. The questionnaire was the main research tool that was adopted in
collecting data related to the respondents to the questions of the research variables,
as it included (55) items, in addition to field visits thet enhance the process of deta
collection, processing and analysis using a number of stetistical tools, through the
use of stetistical analysis programs (SPSS V.23), (AMOS V.23) to test the main
and subsidiary hypotheses of the research, The field verificetion came in harmony
with the objectives of the research, and supported the validity of the hypotheses
and the validity of its hypothetical model, which proved the existence of
reletionships between the variables of the current research.

Keywords: Social Marketing Stretegy, Customer Retention, Earthlink Company.

(*) The research is extracted from a master's thesis of the second researcher.
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