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Abstract

The research seeks to show the extent of the impact of digital marketing on
marketing success. Digital marketing is considered one of the topics of importance in
organizations. Mobile telecommunications companies are considered one of an
important in this field. The research focused on the main problem, which is the
importance of digital marketing and its impact on marketing success, to answer this
guestion. A main hypothesis was adopted (the opinions of respondents differ about the

importance of digital marketing) and what are the dimensions the most influential. A

sample of the customers of Korek Mobile Communications Company in Al-

Hamdaniya district. They numbered (60) customers, and their opinions were

extrapolated through the preparation. A questionnaire was considered the tool for data

collection. Then, some statistical tools used to analyse the data collected.
The research reached a set of conclusions:

- Digital marketing is one of the modern concepts that have entered the practices of our
local organizations, especially mobile telecommunications companies.

- The results of the description and diagnosis of the digital marketing variable, most of
the respondents focused their answers on the positive direction and in varying
proportions, and this indicates that the marketing success of the researched company
is affected by marketing methods.

- The results of the test showed that there is a significant correlation between digital
marketing and marketing success. This indicates that whenever the researched
company used digital marketing, it contributed to enhancing its marketing success.

The research provides some suggestions:

- The researched company must innovate new and advanced methods of digital
marketing to provide advanced services aimed at achieving greater marketing
success.

- The researched company must attract qualified technical staff in order to enhance its
marketing success.

- The researched company should participate with customers in the process of
developing services that are commensurate with their needs and desires, which is
considered a competitive tool.

Key words: Digital Marketing, Marketing Success.
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