Coe ) A 3aa0 (A g udl) (B gel) 90
Cralalall e die ¢ )Y L Matiad Al 2

Ol a3 a7 3)_al) (B LI Jonipnd A8 B

Osea Jaa pld sdald) U gadS huldlae i 3.0
i gall daala Jua gall daala
A8 g 50y Aulg ALaidy) g 50y A<
dler.20bapl@student.uomosul.edu.iqg Nada_abdulbaset@ uomosul.edu.lg

ISSN 2709-6475  DOI: https://dx.doi.org/10.37940/BEJAR.2022.3.5.14

ARR AVARVA RRSH F TP YOY YA S e f YOXY/V/AN Eagd) A f
‘M\

Calaal 3iaily o0 s W e (o (sl ol 50 (e i) ) Sl Cangy
T aiia 435S s 5 padll (83 guail) Canll i it (g 48Dl o 5 A ilgaca il (a8 5 Canll
AS 5 b llelall e die (e Alind a8 ad s cTadine T puade 4568 () 5 3l) dad g Dliiie
LU 31 ey il ) cya e JLiial s Jlatll s el (42) ol YL Jaulid
el e Alaie Wb Alaaa ) L) (e sl aladinly Suadl il prie Gy LN
2 050 ey (o g ) G gl (il g Jalsi 51 A8Dled g 5 Al Jall il 535 <SPSS.2
o S DY oo 38 5l 5 g il Gy gl Sl qians Alinlly AS 8N o 585 ()1 ) )
sl Al axe () g2 AV (90 g
el A8 5 ¢y 50 30 A ¢ s 5 i) (g 5ol sdgalidal) cilaldl)

q,’i’
1Ll Al
éuaiihill digaull din’e Ul

Jlas ¥ clialai) Alaa

YAYY (0) axmd) (¥) alaal)

YVe YR sciladall

\_%|

)

(Y1)


mailto:dler.20bap1@student.uomosul.edu.iq

O 0 Aad 31583 (8 (g jaill (33 guiil) 7 50

The role of viral marketing in enhancing customer value

An exploratory study of the opinions of a sample of workers in Asiacell
Telecom in Irag/ Dohuk

Abstract

The research aims to identify the role of viral marketing in the value of the
customer, and to achieve the objectives of the research was imposed hypotheses
that illustrate the relationship between the variables of research, which is viral
marketing as an independent variable and the the customer value being a certified
variable and a questionnaire was distributed to a sample of Asiacell Telecom
Company employees actually (42) forms for analysis and testing a number of
hypotheses relationships link and influence between research variables using many
statistical tests based on spss.25 the research has reached the result that There is a
correlation and effect between viral marketing and customer value and it has been
suggested that the company take care of all dimensions of viral marketing and
focus on them, because focusing on each other leads to the lack of value of the
customer.

Key words: Viral Marketing, Customer Value, Asiacell.
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