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Abstract:

This research seeks to demonstrate the impact of
strategic entrepreneurship obstacles on enhancing
marketing success by following the method of
analytical study using the questionnaire form as a
measure of the study, in addition to clarifying the
relationships of correlation and impact between the
two variables. The research was conducted relying on
two basic aspects, the first being a descriptive
documentary represented by reviewing a number of
Literature to clarify the theoretical background for
both strategic leadership and marketing success that
the researchers presented in their scientific products.
The second method is an analytical method, through
an exploratory study in light of the preparation of a
questionnaire prepared for the purpose of collecting
data and information related to the research. The
researchers sought to include a number of questions
that express The research problem, which was the
basis from which the research methodology was
started and relied upon in the field aspect, the most
important of which was the main question: Is there an
impact of the obstacles of strategic leadership on
enhancing marketing success? To answer these
questions, a hypothetical research plan was
formulated through which it reflects the relationships
and influences between the two research variables,
which It resulted in a set of main and sub-hypotheses
that were tested using a number of statistical methods
for the data collected through the questionnaire that
was distributed to (40) individuals surveyed in the
researched organization, which was represented by
the Northern Cement Company. The research
reached a set of conclusions, the most important of
which is the existence of influence relationships for
the obstacles to strategic leadership on Marketing
success in light of the answers of the individuals
surveyed.

Based on the conclusions reached by the research,
both theoretical and field, proposals were presented
consistent with these conclusions, as well as
proposals for future studies related to the current
dimensions of the research.
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