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Abstract:

The study aims to identify the impact played by the
critical success factors in improving the performance of
knowledge management, and the study problem centered
in determining the relationship of the significant impact
between the dimensions of the critical success factors in
the performance of knowledge management, as seven
universities affiliated to Nineveh Governorate were
selected (University of Mosul, University of Nineveh ,
Al-Hamdaniya University, University of Fallujah,
Northern Technical University, Al-Nour University, Al-
Hadbaa University) field study, and the size of the total
study population reached (5999) male and female
teachers, using the simple random sample method, and
the questionnaire was distributed to them, and the
questionnaire retrieved was (362), the questionnaire was
the good including for statistical analysis (311), which
represents the size of the sample, and for the purpose of
achieving the objectives and hypotheses of the study, a
hypothetical scheme was formulated through which the
nature of the relationship between the study variables
and its dimensions was determined, and the research
used the descriptive analytical approach in order to reach
the results, and the questionnaire was a main tool for
collecting data and information related to the field side
For the study, the study relied on a set of descriptive
statistical methods and used statistical analysis programs
(AMOS V26) and (SPSS V25). Mosul, Nineveh
University, Tal Afar University, Northern Technical
University, Al-Hamdaniya University, Al-Hadbaa
University, Al-Nour University).

Based on the results of the study, a set of proposals has
been developed, the most important of which is that
universities in general and the universities under study in
particular must pay attention to critical success factors
because of their important and effective role in
improving the performance of knowledge management,
and if universities want to achieve value and important
social and scientific status, it is important to realize the
importance and value of critical success factors.

(*) The research is extracted from a master's thesis of the second researcher.
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