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Abstract:

This study seeks to identify the extent of interest of the
researched organization in the study's main variables:
market knowledge, distinctive capabilities, entertainment
services marketing as well as identifying the integration
between market knowledge and distinctive capabilities
as two independent variables through their dimensions
(knowledge of customers, knowledge of competitors,
research and development market) (reputation,
innovation, infrastructure) to enhance the reality of
marketing entertainment services as an approved
variable through its dimensions (economic dimension,
social dimension, psychological dimension,
environmental dimension, educational dimension) and
from this point of view, the problem of the study was
clarified with a number of questions, the main one being
: (Does the integration between market knowledge and
distinctive capabilities affect the promotion of the
marketing of entertainment services in a better way if
they were taken individually?)

In order to answer these questions, the researchers
adopted the descriptive and analytical approaches, as
well as adopting several hypotheses to address the
subject in all its aspects and to test the validity of these
hypotheses. A questionnaire was prepared for this
purpose, and the recreational sites in the city of Mosul
were a research field for the current study. While a
sample consisted of (13) sites that the researchers were
able to access and distribute the questionnaire forms to
the workers, who numbered (145), and the data was
analyzed using a number of statistical methods, and the
ready-made statistical package program (SPSS26) was
used, and the study reached a number of conclusions that
were The most important of which is (enhancing the
availability of the three study variables in recreational
sites by giving each dimension of the study variables the
same importance and looking at them according to the
principle of complementarity, as they all represent
distinct foundations and criteria for success in the
context of the changing and competitive environment).
Conclusions.

(*) The research is extracted from a master's thesis of the second researcher.
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