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Abstract:

The research aims to identify the
impact of the relationship between the
foundations of knowledge partnerships
and the marketing of intellectual
property rights. For this reason, 19
public and private universities were
selected as a field of study, and the
study relied on the descriptive
analytical approach. The study
population and sample is represented

by the university leaders in the
surveyed universities, and their
number reached (404). They were
intentionally chosen by the

researchers, as they are the decision-
makers in the surveyed universities.
The data was collected through the
guestionnaire from the sample, which
was distributed directly to the
researched sample and retrieved from
it (226) valid for statistical analysis to
find out the correlation and effect
between the two main variables of the
study and their dimensions. A set of
results was reached, the most
important of which is the existence of
an impact between the pillars of
knowledge partnerships and the
marketing of intellectual property
rights, and a set of recommendations
were presented to discuss.

(*) The research is extracted from a doctoral dissertation of the second researcher.
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