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Abstract

This study addresses the important role of suppiy chain integration and its impact on the reiationship between digitai
marketing and achieving competitive precedence by applying it to the EgyptAir holding company. As well as
expiaining the direct impact of digitai marketing on suppiy chain integration and Verifying the study of the direct

impact of digitai marketing on competitive priorities, as well as knowing the study of the direct impact of suppiy chain

sierla Wy o Jrome 2

*Corresponding Author: Emad Abdulaziz @ @)
167



https://creativecommons.org/licenses/by/4.0/

ECONOMICS AND ADMINISTRATIVE STUDIES JOURNAL (EASJ)

EISSN: 3005-3625, PISSN: 2790-2560, DOI: doi.org/ 10.58564/EAS]/3.3.2024.11

integration on competitive priorities, by appiying it to the EgyptAir hoiding company. This study also aims to know
the mediating role of supply chain integration in clarifying and demonstrating the impact of the relationship between
digital marketing and competitive priorities. The researcher used the descriptive analytical method and survey as a
main tool for collecting data. The population of this study includes the EgyptAir Holding Company, which represents
senior management and middle management in a total number. (1016) managers. Therefore, the researcher drew a
reguiar random sampie, the size of which was (279) individuals.

The study concluded that digitai marketing has a moral and positive impact on all dimensions of the integration of the
supply chain. The variable of integration with customers came in first piace, influenced by digital marketing, while
internal integration came in second piace, influenced by digitai marketing, and finally, integration with suppiiers came
in last piace. Influenced by digital marketing. It has also been shown that digitai marketing has a direct, significant
and positive impact on competitive priorities, as shown in Table No. (3). All dimensions of supply chain integration
have a significant and positive impact on competitive priorities, and the internal integration variable came in first place
in terms of its impact on competitive priorities. Integration with suppliers came in second place in terms of its impact
on competitive priorities, and finally, integration with customers came in last place in terms of impact on competitive
priorities, as applied to the EgyptAir Holding Company.

key words: Digital marketing, supply chain integration, competitive priorities, EgyptAir Holding Company.
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