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Abstract:

The current research seeks to Verify the role played by competitor knowledge in achieving marketing creativity with
its dimensions (marketing ﬂexibility, originality, ﬂuency) and the research tried to answer the questions that express
the research problem, including whether there is a role for the relationship between competitor knowledge and
marketing creativity in a sample of private colleges and universities in the governorate Baghdad, and the research
relied on the questionnaire as a measure of its variables, and the relationship between them was tested by selecting an
intentional sample that included (186) and valid for analysis (171) of the administrative leaders of the colleges and
universities surveyed (Dean, Associate Dean, heads of departments, department rapporteurs) and some statistical
methods were used for the two ready-made programs (AOMS.V.25, SPSS v) The current research aims to
demonstrate the importance of competitor knowledge in promoting marketing creativity an d assessing the reality of
the variables in the researched private colleges and universities. The results of the research showed the precedence of
the variables depending on the relative importance, where they were respectively (marketing creativity, competitor
knowledge). The results showed a statistically significant effect (the knowledge of competitors in marketing creativity),
and the most prominent recommendations were the need to pay attention to The management of the colleges and
universities researched with marketing creativity by obtaining the privileges and characteristics that distinguish the
college from the rest of the colleges and be able to satisfy the desires and needs of the market by studying the internal
and external environment for it and identifying strengths and areas of continuous improvement and the opportunities

and threats that it may face in order to be fully prepared to confront it when it occurs.

Keywords: knowledge of competitors, marketing creativity
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